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Humanica connects people, because people are the key to business success.

Our people solutions are based on great technology, continuously developed to
support Asian customer over the last 20 years. We complement our technology Avetral
with a holistic approach to services and provide a single vendor solution u§ =

connecting people in your organization.

“ Humanica - Connect

ing Humans ”
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Years of
Experience

1,000+

Current
Employees

5,000+

Active
Clients

2,000,000+

Employees
under our care

9

Offices in Asia

Thailand | Indonesia | Singapore
Malaysia | Philippines | Vietnam

New Zealand
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VISION

We are a high-performing team of teams with a positive
culture of care, brotherhood and the professionalism. We
empower our people to create and deliver World-Class
products and services that anticipate and fulfill the

evolving needs of our clients and their employees.

MISSION

To help the employees
of our clients

work better & live happier
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VALUE PROPOSITION : HR SOLUTIONS
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“ orkplaze PAYROLL OUTSOURCING CONSULTING SERVICES
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Our Investments on social and environmental innovation
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OUR PAST PERFORMANCE

® Revenue ®EBT
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FINANCIAL RESULTS
Year 2024 and Q4-2024



Operating Performance

Overview

@ Revenue @Gross Profit @ Operating Profit @ EBT @Net Profit
1,424 94
1,301 % Revenue change

6.3
% GP change

588 731 14.5
% OP change

331359308 373’42?346 16.7

% EBT change

& NP ch:
2023 2024 ke

@% GPM @ % SG&A @% OPM ©% EBT @% NPM

53 51
2528 24 2729 4
-26 =24
2023 2024
Net Profit Growth
11 3 1 1

43

355  — 346

308
300

2023 Gross Other Int.Exp SG&A Other Income 2024
Profit income tax

Revenue Growth

1,400 74

1,301

1,200
2023 THA

2023 Revenue
Region @THA @IDN @Other SEA
110 (8%) —

408 (31%)

783 (60%)

Revenue by Nature
PLItem @ Non-Recurring Revenue @Recurring Revenue

1.3K 1.4K

a2

2023 2024

20 18 1,424

—

Other SEA IDN 2024

Year

2024 Revenue

Region @THA @IDN @ Other SEA

140 (10%) —
427
(30%)
—— 857 (60%)
Revenue
% Recurring Revenue

1K 2023 2024

0 ‘ 67 00 0 ‘ 70 100
0K

YEAR-TO-DATE

* Revenue grew +123mb or
+9.4% from
e THA +74mb (+10%)
e IND +18mb (+4%)
* Other +30mb (+27%)
(Transfer of clients from IDN to
Singapore 9mb in 2024)

» Gross Profit: GP grew +43mb or
+6.3% while revenue grew
+9.5% as %GPM dropped from
53% to 51% mainly from Staff
Cost increased.

»  Operating Profit increased by
+47mb or +14.5% as %OPM
improved from 25% to 27%.

* EBT grew +60mb or+16.7% from
increase in Operating Profit
+47mb and Other income
+11mb (mainly from exchange
gain and interest income).

* Net Profit grew +38mb or
+12.3% as EBT +60m and
income tax increased -22m.
%NPM still same as last year at
24%. (Effective tax rate increased
from -13% to -16% as BOI tax
privilege expired in July 2024)



Operating Performance

Overview

@ Revenue @Gross Profit @Sum of 4 SG...

386
358
18
96
149
109 e
193I90 I
" 73

2023 Qtr 4 2024 Qtr 4

@% GPM @ % SGaA @% OPM @% EBT @% NPM

P Operating Pr...

@cET |

Net Profit

7.9
9% Revenue change

14
% GP change

393
9% OP change

36.5
% EBT change

317
% NP change
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2930 55 I 3738 4
.25 -19
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Net Profit Growth
140 1 0
120 22 5 |
0 o -
o N
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Income 2024
tax Qtr4

Revenue Growth

QUARTERLY
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Q4-2023 Revenue Q4-2024 Revenue
Region @THA @IDN @ Other SEA Region @THA @IDN @ Other SEA .
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13 *
(29%)
208 (58%) 233 (60%)
Revenue by Nature
PLItem @ Non-Recurring Revenue @Recurring Revenue © Revenue
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. Q4-2024 vs Q4-2023

Revenue grew +28mb or +7
from

« THA +25mb (+12%
« IDN -10mb (
Other H mb (+4

increas
almost r

ermained Th@ same.

erating Profit grew +—H b or
S Prf‘ﬁf +2 t
ing +17 mb f|\
har\ge rate

on of DataOn F/Sin
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SG&A ( 3 t Smb
= Dﬂ,raam ins aﬁ\rw t &

Net Profit +29mb or -26
EBT grew +40mb and income
tax -11mb




Financial Position

Assets

BS group ® Current Assets @ Non-Current a... @ Total Assets

3983 409%
4K

3124 3125
2K

858 974
oK

2022 Qtr 4 2023 Qtr 4
Cash Flow

BS group @ FInancing CF @ Investing CF @Operating CF

-226
2023 -199
454

-289
2024 -164

-500 ] 500

Liabilities & Equity

4215
4K
3175
2K
1041
0K
2024 Qtr 4

Net Cash Change

2023 . 29
0

50

BS Class @2 Liabilities @3 Equity ® Total Liabilities & Equity

4215

3983 4099

2022 Qtr4 2023 Qtr4 2024 Qtr 4

Profitability

2024 EPS 2023 EPS
0.40 0.36
2024 ROE 2023 ROE
9.36 8.61

Note: Including 4 consecutive quarters

Financial Risk

D/E ratio
10

05
0.14 0.14

00 0.14

-0.5

-1.0
2022 Qtr4 2023 Qtr4 2024 Qtr4

Liquidity
Current ratio
40
320
317 ——
273
20

2022 Qtr 4 2023 Qtr 4 2024 Qtr 4

Balance Sheet

Change from Dec 2023

*Assets +116mb from current
assets +67mb from cash & S-T
investment increased and non-
current assets +50mb from
increase in strategic investment
offset with the decrease in
Goodwill from exchange rate,
intangible assets and ROU
assets.

*Equity +86mb from Retained
earnings +110mb and OCI -20mb

Cash Flow Year 2024

Net cash changed 2024 =+42mb

*Operating CF +496mb from
EBITDA

*Investing CF -164mb mainly
from Strategic Investment -
90mb, Intangible asset -44mb,
PPE -21Imb

*Financing CF increased from -
289mb from dividend payment
and lease payments.



Dividend & Share Repurchase

DIVIDEND PER SHARE

Y 2018 Y 2019 Y 2020 Y 2021 Y 2022 Y 2023 Y 2024

Share Repurchase Project

» Budgeted share repurchases: Not exceeding 250 MB

* Number of shares : <= 31.25 million shares (3.6 %)

» Method for share repurchase: automated order
matching

» Starting from 5 March 2025to 4 September 2025
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Thailand

GDP 495 B A 2.6%
72M GDP per cap 6.9K

Vietnam
GDP 408 B A 8.0%
98M GDP per cap
42K
Philippines
E pp
GDP 404 B A 7.6%

Malaysia 116M GDP per cap 3.5K
GDP 406 B A 8.7%
34M GDP per cap 12K

Singapore
GDP 467 B A3.6%
6M GDP per cap 83K

N

Indonesia

GDP 1,319 BA53%
276M GDP per cap 4.8K

Price Sensitivity High Medium Low
Compliance Low Medium High
Competition Medium Low High
Solution Type Out of the Box Flexible Best Practice Configured
Solution Scope Medium High Low

Solution Complexity Low High Medium

OUR MARKET

High growth and low competition in our core 6 markets and our
largest mid to upper-mid market segment.

Recent heavy investment in HR SaaS and pandemic
challenges have increased corporate focus on
upgrading their HR processes and technology.

Mid and upper-mid market solutions have almost no
competitors in Southeast Asia

Saas sprawl is a growing concern at customers who
need to support multiple systems, including large
enterprises with an average of 80 HR facing systems.

Our core 6 markets are underserved with estimated HR
solutions market at 400 M USD vs a US estimate of 14.8 B.
US GDP is 7x higher while HR Solution spend is 37x higher.
GDP growth in our core markets is 2.7x US.



Local Vebhdbd@eneNitibis Solutions

PERFORMANCE | DEVELOPMENT

OUR DIFFERENCE

Engagement

Humanica focuses on providing holistic solutions for our
customers needs in Southeast Asia. We have spent 20 years -. .
learning and helping our customers transform their HR. HR Code : Employee

Development

o Humanica offers a complete solution. Global vendors ( |
avoid time and payroll due to localization, local vendors S
fail in HCM due to business process complexity. -

W Evaluations
a We, primarily, implement directly allowing us more . |

flexibility in pricing and greater efficiency. Tier one
providers using SI's are unable to satisfy the mid market TECHNOLOGY

Projects | CRM | Wellness | Ecosystem | Interfaces

ANALYTICS

a Workplaze is ready but flexible, meaning the
application is preconfigured to best practices before

implementation and requires only adjustment to SERVICES

customer specific business process

Outsourcing
Consulting

Benefits Advisory



The Business Model Canvas

Designed for:

Designed by:

Date:

Key Partners

Who are our Key Partners?
Who are our kiy suppliers?

Which Key Resources are we acquiring from partners?
Wnich Key Activities do partners perform?

Reduction cf risk and uncertamty

Acquisition of particular resources and acthities

C’

Key Activities

What Key Activities do our Value Propositions require?
Our Distribution Channels?

Customer Relationships?

Revenue streams?

Ccarensomen
proguctien
Problem Sohing

Platforminetwerk

Key Resources

What Key Resources do our Value Propositicns require?

Revenue Streams?

Frees or mesounces

sl

Value Propositions

What value do we deliver to the customer?
Which one of our customer's problems are we
helping to salve?

What bundies of products and services are we
offering to each Customer Segment?

Which customer needs are we satisfying?

y
Convenence/tssanity

Customer Relationships

What type of relationship does each of our
Customer Segments expect us to establish
and maintain with them:

Which ones have we established?

How are they integrated with the rest of our
business modei?

How costly are they?

Co-croation

v

Channels

Through which Channels do cur Custamer Segments
want to be reached?

Fow are we reaching them now?

How are our Channels integrated?

Which anes werk best?

J2

Customer Segments

For whom are we creating value?

Who are Gur MOSE IMPOrtant customers?
Aass nearket

Segmanted

Nt sigd Platform

sampLE cnanacTERITICS
Variatie cost

canomees of scalo
Ecanomies of scope

Tvens
Assat saie

Uage fee
Subseription Fees
LendinglRenting/Leasing
wicensing

Brokerage fees
Advertising

oy .
inteBectual rand patents copyrights, data) Which ones are most cost-efficient
tuman How are we integrating them with customer routines?

Financial

2 Awareness

How o we raiss awareness about cur ComBany's products and services?
2 vansation

Hom o we Pelp customers evaluate our srpandations Vake Propastion®
3 purchase

How 00 we allow cus s to purchase tpeciic products and sorvices?
4 Devery

How 00 we eiver & Valle PTORGSIN (0 Cusomers?
& Aftor sales

Hore 00 we provice BOSE PUCRas Custamer SUPPOrT?.

What are the most important costs inherent in our business moder? For what value are our customers roally willing to pay?

Which Key Resources are most expensiva? For what do they cummantly pay?

Which Key Activities are most expensive? How are they currently paying?

How would they prefer to pay?
- How much does each Revenue Stream eantribute to overal reverues?

rxeo e ovmamic rmiciNg
it price egotiaton Gargaining)
Product feature dependent [ ot
Customer segmant Poat-time Market

Gegende:
Volume gependent

CIGIOICNO)

DESIGNED BY: Business Model Foundry AG
The makers of Business Model Generation and Strategyzer

(%) strategyzer
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PREPARE FOR THE

FUTURE OF WORK

SunFish HR provides tools to support companies as they transition to a higher productivity future way of working

5&1 Distributed Workforce

@ |nteract with employees working
in or out of the office and across
zones  with

different  time

Objective Key Results and
included productivity tools.

® Track attendance and activities
wherever employees are with
mobile GPS and facial

recognition support.

Productivity not
Attendance
L Manage employees by the value

they add, not the hours they

work.
® Track project work against
budgets or manage

achievements with included OKR

tools linked to included

productivity tools.

@ Support Gig Work .

] Support increased outsourcing of
work to specialist who are
compensated for individual tasks

® Use Objective Key Results, time
sheets and project management
to track project work internally
and create compensation

systems tied to work

achievement.

S

Continuous Development

& Feedback

® provide continuous feedback to
develop employees more quickly

® Use simple task and and

feedback functionality, manage

activities by time spent, or deploy

advanced continuous

productivity tracking with OKR’s
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Add HR Executive Report

> ©

-
o

Workplaze 2023 Annual Report of Employee Engagement, -
Employee Demographics and Turnover

1Jon 2023 - 31 Dec 2023 compare with 1 Jan 2022 - 31 Dec 2022

AlI-POWERED

HR Executive Report &
psininiinsi i Content Creation
d = Transforming Data into
Actionable Insights
by, @ . Descriptions in a Matter
St - e of Minutes

&
=
0}
@
®
&
B
<

a
b

B 9 8

Empiloyee engogement. employee demoqrophics, and compony turnover are interconnected foctors that significantly

(1
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PERFORMANCE GRADE DISTRIBUTION

LOW TO NON PERFORMERS | BELOW AVERAGE | AVERAGE PERFORMERS. | ABOVE AVERAGE | TOP PERFORMERS
| PERFORMERS | | PERFORMERS |

-
@ Fertormance Anotytics
Pay for Performonce Analytics. et e
— ANALYTICS & REPORTS
i - Human Consulting Services reports now
32to 48 4.5 Years 8 Years
i et EmeL offer more advanced insights, including

between this oge range

talent flow, talent development, and
pay-for-performance analytics. These
reports feature sophisticated graphs
and rich information, enhancing the
depth of information available for high-
level managerial decision-making.

AL ANOnLE

Years Old

At Current Grade

FALLEN ANGELS

4% o falen angels fol

angen 9% of toien ongels
have o Master's Degree totwoen this oge ronge

FALLEN ANGELS 0]

PERF GRADE

LOW TO NON PERFORMERS | BELOW AVERAGE AVERAGE PERFORMERS | ABOVE AVERAGE | TOP PERFORMERS
PERFORMERS PERFORMERS

(1
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DE&I (Diversity, Equity, and Inclusion)

A DE&I (Diversity, Equity, and Inclusion) Dashboard is a tool
)i]ity used by organizations to track and analyze data related to
145/50 diversity, equity, and inclusion initiatives within the workplace.

es

90 % gmo ‘:.vrees !

It typically includes metrics such as demographic
representation across various levels of the organization,
employee engagement survey results, retention rates,
promotion rates by demographic groups, and diversity-

Response Rate

100

B Asian related training participation.
. Black .
) <25 ity
L = B Hispanic or Latino al / visible A . L . .
14/9-21/9 2 W 25-34 B Midde Easc/Norh 1Y The dashboard provides insights into the effectiveness of DE&
: - African 1/ invisible efforts, helps identify areas for improvement, and enables
45-54 " : i ity . . : H R
B Newassessments W He e M vihite (not Hispanic) . organizations to set and monitor progress toward diversity,
. . Two or more races iliEs . . .
_— equity, and inclusion goals.

[¥] HUMANICA



gag Score & Signifil Factor
Comparison by Generations
Gen¥
Gen X
Boby Boomer
Ganz GenY 40
Gen X 26

Categories Factor

293

Baby Boomer 15

GenZ 2
Conoboration.
rsS——————
Sorn v coounting.
weop 4.0 4.0 36
P —
e Gapiaoll 38 32
e ———
ey yarg e, | ST IEAE 3.8 15
e o e stovehed
————————n (28] 24 EEUN 30
e e
o e Caaaall 30 32
Sendacte  wearsao-ae

Action Pian

308 288
Category
275 272
R d& A
Quality of life Leadership
System Team Work

@ oOpportunities

(

Company & Directions

T
35 35
50 43
40 34
30 o8
25 30

scemio-28

EMPLOYEE ENGAGEMENT

Measure your employees’ commitment and engagement
level through regular pulse checks as inputs into your
organizations’ employee engagement initiatives

tochnolog

3.4

4.0

38

3.0

5.0

Employee Engogement

ment Score Somester 22021

’

! 4.64

Category Seoro

Compony Alignment
Oppertunities, Learning and Development
Realtionship with Supevisor
Collaboration

Reward and Recognition

Benefits

Action Pian Summary

SWAP INSTANCE

Highilgnted Action Plan

4.82
2.81

Highast Score Dept
inventory

Lowest Score Dept

View Gther Departmant

SortBy
3.62 oaws a
3.49 -som v
4.22
4.08 oamk &
2.48

Highast to Lowest

@ View Datail

vow Detail

@ View Detoil

@ View Detail

®

View Detsit

B a (2)
Responso Rate
—
400 out 500 employ0es participated tho survey.
employos NPS.
Quastion
L poar gra

| 60% Promatars

20% Passives

40
L=

20% Datractars

Word Cloud

Amonda Bélla Q
Action Plan Summary Detail
survey Question Catagory
janizat
Company Alignment
Gompany Alignment
Company Alignment

Opportunities,
tearning, and
Development

Opportunities,
Learning. and
Developrment

Relaticnship with
Supervisors

® | Planned Action

gag Score & Sig Factor
Comparison by Job Family
Semi Core Function 6
Core Function 27
Support Core Function 50

Communication and
leadership training
for respective dopar.

Develop and
communicats @
dtailed organizatio.

Conduct regular
town hall meetings
and communicatio

implement o
transparent
communication stra.

Promote leadership
visibility and
accessibility throug.

stablish diversity
‘and inclusion
programs, taining.

PIC Action Result

Runs smoothly and

# Abert Flores
as expected

Runs smoothly and
as expected

-

Albert Flores

Runs smoothly and
s axpectod

-

Albart flores

Runs smoothly and
& aibert Fiores
as expected

Runs smoothly and
as expectod

Albert Flores

-

Runs smoothly and
as expected

-

Darlene Ro.
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®  DueDate

43012023

44012023

4301 2023

44012023

4401 2023

4.4u1 2023

*  Statu

Mot 5

ot St

hoot S

Mot st

Mot 51
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CUSTOMER SERVICE
HELP DESK & HELP SUPPORT

Help desks and support teams provide comprehensive services to
address issues and requests, ensuring a smooth user experience.

(¢

Workplaze
@

Nolpdesk
A

T Mytciel  Assignedtome

subject Creoted by

A2 EC CETT D CET
©

Noed access 1o a specilic folder Leaking Faucet in Secand-Floor Broken photocopler in the th
o databose Restroom floor breakreom

Floxible Hours Inquiry

Support management with escalation

Track and analyse user support requests with escalation and
routing to ensure smooth support workflows.

W orkplaze

® « Ticket datails

€ oo Tieket dotails

VoTASE-231-00000001
oo

§ codontoms
Prosident Director
e Hours ey

20 Mov 2023 0850

Ticket logs

Goron Enns created o new ticket

e pok

o0 fot seme Bewbilty in y daly schocle:

Chat interface with hybrid ticketing support

Users are able to communicate by chat, while the system tracks
discussions to ensure appropriate follow-up.

Confidential
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CUSTOMER REVIEWS

Workplaze User Ratings

98%
Customer
Retention

5,000+

Active
Clients

2,000,000+

Employees
under our care

SunFish Workplaze

S

Gartner

T e i dely
SunFish Workplaze Ratings Overview Rated ****ﬁ
4.4
) 4.4 7070 44 Ratings (All Time) e s
9.3 Ease of Use 9.4 Quality of Support 8.9 Ease of Setup

Core HR Average: 8.6 Core HR Average: 8.4 Core HR Average: 8.2

Rating Distribution

5 Star I %
@ @ B x 4 Star I 57%
High High High High High
Performer | Performer Performer Performer Performer e -
- T o ° C
2023 2023 2023 SUMMER SUMMER ‘
2023 2023 2 Star 0%
High Performer - Core HR High Performer - Payroll High Performer - Time & High Performer Asia - Core HR High Performer Asia Pacific - Core 1 Star 0%
Attendance HR
g Qg (G
H- h Mid-Market 5 >
ig High High Users
Performer Performer Performer Performer Love Us Customer Experience
T
SUMMER SUMMER S S Evaluation & Contracting 4.3 I NN N N
" — : Integration & Deployment 4.5 | I I N 5_—
High Performer Asia Pacific - Payroll High Performer Asia Pacific High Market - Core g Mid-Market - Time User Love Us
Mid-Market - Core HR HR & Attendance
Service & Support 4.c | )
\( Product Capabilities 4.5 I I



PHYSICAL

The aim here is to have a healthy
quality of life. The pressures of
work and life in general, mean we
all need to learn how to prevent
undue fatigue and stress by
understanding how our behavioral
choices impact us.

OUR BELIEVE

EMPLOYEES

MENTAL

Essential to this is understanding
ourselves and having the resilience
to cope with the challenges life can
bring. This includes our ability and
willingness to connect and work
with colleagues, and to maintain
positive relationship with others.

WELL-BEINSG

FINANCIAL

This side of wellbeing is often
overlooked, and it can be a sensitive
subject for employers to approach.
Financial security and stability is a
key component of overall wellbeing,
with clear links to mental and
physical wellbeing, and productivity.

ENVIRONMENTAL

Our work spaces deserves more
consideration. From furniture to
lighting, to air quality computers
and applications - all directly
impact our wellbeing and levels of
productivity. All deserve
constructive focus.

BENIX PRESENTATION_HMC
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OUR VISION AND SERVICE MODEL

Traditional Benefit Value Chain VS Future Benefit Value Chain

|} [ ]
L ] -= = =4
N
oL 7 N Qv
- \
. II.' .,
EMPLOYEES _ | V' INS.BROKER -, .-
oy b %
\ I a
== I g
&8, \ /
. v .
HRA - 4 MEDICAL
. ST,
%)
* |}
Eb @ .
CHECK-UP .» vl o INSURER,
..... ‘.“ . R

TRADITIONAL BENEFIT VALUE CHAIN

»

N
CLINIC

\ INSURER

Collect Data at The Source

Humanica Creates Value Chain
Provide End-to-End Solutions to promote “Physical, Mental
and Financial Wellness” for Employers and Employees

FUTURE BENEFIT VALUE CHAIN
[X] HUMANICA



Doctor Consultation Through Telemedicine: On-demand GP and Booking for Specialists

GP On Demand Booking for Specialists

me - ) viv ® ® @ < ‘..
Kids Women LGBTQ+ Office Syndrome Dental Care Thai Herbal
Select doctor
%‘ ' .> \/ PharmCare | Fusiamn... &
* PHARM
Skin Psychiatry Cancer Surgery
L ) ) Mental Health 10 Doctors
mavisaucauwng..
] o . - Department vl
*ngansouwngus:ucu 2-5 ufA: (Opi) - ' x N P
1510:5 i i + atthapon
sudvidoushuladidainavavnugniu EhR =) C™ PlostiHadiors WD
i e NCD General Medication Joint

||L AR @ app-uat.pharmcare.co

2 t

- 0

Nutrition

D

Ear Nose Throat

&

Chinese Herbal

&

Eye

el

Orawan Jaturasitha, MD

Do

Assoc prof. Suporn
Apinuntavech




Technology Empowers

Benefits of life beyond work

TeleHealthcare
«  Online Doctor

*  Online Pharmacist
*  Physiotherapist

*  Nutritionist

* Elderly caretaker

* Medicine delivery

UsnuiunaInsnomsuwne
aoulaucaul

ah

CORE BENEFIT

COFFEE

BENEFITS

FLEXI BENEFIT 2022

© 24,000.00 point

ACCIDENT INSURANCE PLAN

S

f%f-‘ PERSONAL ACCIDEN

COUPON
SPECIAL E-VOUCHER FOR COLLEAGUE
- e TR |
E-Voucher J

2,000

Baht

Special E-Voucher for Colleague

15t August- 30" September
2020

REMAIN 7 ITEMS
COUPON VALUE 1,400 THAI BAHT

»;fﬁ

Special E-Voucher for
Colleague
1Jul - 30 Sep 20

Wellness & Lifestyle

+  Gym, yogaq, fitness

*  Health Supplements
*  Wellness products

+ Glasses & eyecare

* Food & drinks

* Hotel & hospitalities
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Improve your
employee’s
financial wellbeing

With our offer of

° Lower rates (9-15% per annum, depending
on credit score), market rates for
unsecured loan go up to 25%

° Unsecured loan (No collateral or
guarantee required)

e  Credit line instead of one-off loan for
flexibility in usage

° Prepay at will with no fee

° Convenient mobile app to register and

request for loan



21 Apr - 20 May 2021

A CLOSER LOOK TO
EARNED WAGE ACCESS (EWA)

Rp 1,500,000 °

Payment Success

Rp 101,500

e-mOney ’

Yaur Transaction is pending

Allow employees to access their salary as they earn it
?;;::;::::]957&54321 Ond When they need ito

Product Name

Salary Information Uang Elektronik

» Risk free form the employee and the employer.

Amanda bella

» No Interest - EWA is available with a low platform fee.

Kembali ke Home
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OUR PLAN

Leverage Workplaze comprehensive features and high customer
satisfaction to aggressively expand our customer base.

Marketing - Increased focus on content and reputation
marketing while we enhance supporting materials for our
sales force and improve content syndication and promotion
of customer reviews.

o9

'orkplaze a

Dashboard

- @

o
o

Dashboard Employee Information

% Select Doshboord

Sales Development - Expansion of our sales force in key
markets and regionally to expand our pipeline in mid &
enterprise markets.

® 0B »

Employee Length Of Services @ Empl

45

S}

Multinational - Developing our international and multi-
country sales pipeline for MCPO and Saas solutions with a i
focus on organization structured around our core supported
countries.

B B

L 2 M

Ecosystem - Leverage our investments in subsidiaries to deliver
a more comprehensive solution by offering flexible billing
solutions for multiple services under a single subscription.

<1Yeors 1= 3 Yeors 3-5Yeors 510 Years 10 = 20 Years > 20 Years

Gender Per Department (0) Empl
Product - Continue our focus on delivering an all in one
solution for our Mid Market and Enterprise customer segments
that supports HCM and total productivity management.

D 0 60 O



2024 WORKPLAZE ROADMAP

Payroll automation upgrades
Multi-company consolidation improvements
New integration gateway

Al for OKR’s and Reviews

Workplaze CRM

EOR support

Enhanced budgeting
Employee Hub

Health risk assessment
Enhanced ticketing

Voucher management
Uniform management

@ Talent Movement Analytics

Talent Movement Analytics

= Seloct Dashboard

Your Organization Shape
PENTAGON @ -~ 6.5%
—

ﬂ 32 Months
0%’

O san

sl

Ade 0
frisiy)

Consulting reports

Task management improvements
Updated native mobile app

Personal goal management
Employee health checkup
Training assessments

Contingent labour portal

New reporting Ul
Microlearning videos -
Investment fund management

WORKFORCE INSIGHTS OV

TotontFow | Toknt Devlopment
o s
S

g , 4 10.5%




HUMAN
GROWTH STRATEGY

M&A
Only Related Business
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HUMAN
GROWTH STRATEGY

ml

.Q. PLATFORM
PARTNERSHIP
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( orkplaze

ECOSYSTEM

Workplaze ecosystem provides for
additional functionality to augment core
HCM features.

Humanica associated companies

Third party apps

Go beyond even the best HCM functionality by providing
pre integrated functions that benefit from
interconnection with HR data and processes.

Ensure that data privacy and security are maintained
when multiple providers interact with personal data.

Allow providers to deliver a consistent experience to
employees while leveraging Workplaze Core and
additional Services.

r W orkplaze

Conicle

4/ TIGERSOFT Zenix
Y

PHARM =

== CHESS

Partners
GreatDa”..

Do something great every day!

Workplaze
Meet
Insurance

Analytics

- \Workplaze Apps

(X] HUMANICA

Medical Tests
Providence
Online Store

HR Support

 \Workplaze Ecosystem Core

Security

Customer
Support

Workflows

Analytics

( orkplaze

Notifications

HR API's

Subscriptions

Interfaces

- (L orkplaze Services

Gamification
Chat

Promotions

Total Benefits

Marketplaze

Flex Benefits

Payments

Salary
Deductions
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HR ECOSYSTEM & HUMAN CENTRIC DESIGN SUPPORTS EMPLOYEES
THROUGH THEIR CAREER

Promotion
Newborn New Home
Marriage Leave Job
New Job Retirement

*  Group Insurance / *  Pre-Marriage *  Wellness appliances *  Executive Check Up *  Vaccination ¢ Individual Medical * VHIS

MPF enrolment Check Up * Home Insurance * Meditation Classes » Kids’ Leisure Classes Conversion * Leisure Classes
*  Health Risk *  Nutrition Program * Travel Insurance

Assessment

EDUCATION } CAREER DEVELOPMENT } WORKLIFE BALANCE } FINANCIAL PLANNING }

[X] HUMANICA
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HOW CAN YOU BE A CARING EMPLOYER

We believe total wellness requires corporates to provide employees with higher caring and attention, to help support corporates money on
benefit well spent, and employees perceive the value and effort of a Caring Employer.

04 TECHNOLOGY 01 EMPLOYEE AWARENESS

» Enhance employee journey using

technology » Education and engagement

» Collect feedback from employees » TotalRewards Statement

03 SERVICE PROVIDERS
SELECTION

» Employee Communication

02 TRENDS AND ANALYTICS

» Health screening trends

» Pre-select service providers within

our Eco-system » Employee’s health scoring

» Education and engagement » Analytics for health risks



PHYSICAL

The aim here is to have a healthy
quality of life. The pressures of
work and life in general, mean we
all need to learn how to prevent
undue fatigue and stress by
understanding how our behavioral
choices impact us.

OUR BELIEVE

EMPLOYEES

MENTAL

Essential to this is understanding
ourselves and having the resilience
to cope with the challenges life can
bring. This includes our ability and
willingness to connect and work
with colleagues, and to maintain
positive relationship with others.

WELL-BEINSG

FINANCIAL

This side of wellbeing is often
overlooked, and it can be a sensitive
subject for employers to approach.
Financial security and stability is a
key component of overall wellbeing,
with clear links to mental and
physical wellbeing, and productivity.

ENVIRONMENTAL

Our work spaces deserves more
consideration. From furniture to
lighting, to air quality computers
and applications - all directly
impact our wellbeing and levels of
productivity. All deserve
constructive focus.

BENIX PRESENTATION_HMC
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CARE BENEFITS IS THE NEW

FOCUS FOR HR LEADERS.
98% 61% 61% 4l1%
(o (o (o (o
Have plans Of respondents Already offer Plan to expand
for at least one favor flexible some form of them in the
form of benefit benefits over mental health coming year

expansion on-site care benefits

[X¥] HUMANICA
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OUR VISION AND SERVICE MODEL

Traditional Benefit Value Chain VS Future Benefit Value Chain
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TRADITIONAL BENEFIT VALUE CHAIN

»

N
CLINIC

\ INSURER

Collect Data at The Source

Humanica Creates Value Chain
Provide End-to-End Solutions to promote “Physical, Mental
and Financial Wellness” for Employers and Employees

FUTURE BENEFIT VALUE CHAIN
[X] HUMANICA
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HOW HUMANICA SUPPORT YOU TO BE
A CARING EMPLOYER

We believe total wellness requires corporates to provide employees with higher caring and attention, to help support
corporates money on benefit well spent, and employees perceive the value and effort of a Caring Employer.

04 PROVIDE TECHNOLOGY 01 EMPLOYEE AWARENESS

* Enhance employee journey using * Education and engagement

technology * Total Rewards Statement

* Collect feedback from employees

03 SERVICE PROVIDERS SELECTION 02 TRENDS AND ANALYTICS

e Employee Communication * Health screening trends

* Pre-select service providers within our * Employee’s health scoring

Eco-system * Analytics for health risks

* Education and engagement

[X] HUMANICA



Connecting people to quality health service providers

c R @ .
Healthcare Providers — PHARM Patients and Users
Doctor / S
Pharmacist * | oo u = |
guddiousug Pharmcare
) czoan | 7a
. _' > {-\ ' " 000 LX-X)
. < 2. ifd %R
. Wil
Physical Therapist
Integration on health service Results and insights of services provided by
allowances and coverage PharmCare’s system and network
Enabling health coverage claims
Partners
sunda AS A CENTRAL & .5oc erabbitcare -P
O vaetna Al Croup @ WADDRC® wey 3

wSauQuanmu
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Telehealth Customer Journey

1 Telemedicine Journey

Medicine
Doctor Online Consultation ——— Prescription Customer begins with
Multi- Telemedicine with doctor,
disciplinary Hospital / Clinic Telehealth s * follows by prescription
services g - \g fulfilment by networked
L pharmacies

Prescription

Transfer Pharmacist
Patient £

° Health record & symptoms

° Medicine dispensing and packing

v

® Medication usage advice consultation ‘_:?
L.
Wa

¢ Pick-up & Delivery
Q
®  Tracking and status updates

O Validation of Pharmacist and Patient

| Receiver

Strictly Confidential




WHY SPEND ON CARE BENEFITS?

“Just because something can't be easily measured doesn't

mean it has no valve.”
- Society for Human Resource Management

Employee retention, productivity, and absenteeism are all valid and

quantifiable metrics.

But the intangible, qualitative factors - employee morale, loyalty,
focus, and engagement - drive those concrete numbers.



THE RISING
COSTS

The employee benefits
budget is constantly
increasing year-on-year to
cover rising employee
healthcare claims.

TODAY PAIN POINTS

WELLNESS
R O I

Every company wants to
attain better overall
employee health, but it is
tedious to gather enough
data to measure the ROI.

DIVERSE MULTI-GENS
NEEDS

In most companies, you
have 4 employee
generations ranging from
Baby Boomers to
millennials. As the needs
of each generation varies,
benefits that are suited to
them should be flexible to
cover their diverse needs.

PAPERWORK
COMPLEXITIES

Providing the right
benefits plan at the right
budget involves the
understanding of
industry trends and
benchmarking. It is
complicated and involves
a lot of effort in
screening for the right
providers.

ADMINISTRATIVE
BURDEN

A good Wellness program
is one that positively
benefits employees in
various areas which may
be harder to administrate.
It is not easy to search for
an affordable yet holistic
solution that provides
digital integration to help
reduce administrative
efforts.



..10..

Employee Health Ecosystem
Vendor and data aggregator—deep dive analytics and valuable insights

Tele-Doc / E Pharmacy @ Data Science

] °
Health Screening / =enlx

Insurance
Clinics / Hospitals

Academia




Streamlining Human Resources

STREAMLINING ORGANIZATION BENEFITS

[¥] HUMANICA

=enix

Benefits Technology Provider

And Benefits Administration

— D —

Easy budgeting
Simple to administer
Easy to communicate

Analytics &
improvement

Reduce/optimize cost
Increase value
Attract and retain talent

N Streamlined =

N Maximizing ROI

ks =

Personalized benefits

Total wellbeing

More than group insurance

) S Enhanced value




=enix

Employee journey helps the organization to maximize value
of Benefits

A
v

Healthcare
Analytics

Marketplace

. . . View and analyze year-

Flexible Beyond insurance - Health Solution on_vear healtr:/cqri
i select for wellbeing . _y
eBenefit & Hostyld prodcts| Virtual doctors, claims, health checkup
Biidaoted floxibie Shop insurance services! ona specialists, and results to build
o e A AR STl cashless platform phc:r.momst‘s generate owarerTess qnd N
promote as part of 4'37"0'“(5_ e real immediate cost education - inspiring
total rewards @diverse savings, and improve healthier lifestyle
patient experience throughout organization

personal needs

TARGETED COMMUNICATIONS TO ENGAGE EMPLOYEES WITH THEIR BENEFITS -
INCREASING ENGAGEMENT AND APPRECIATION

59



Flexible for you and your employee

Organization journey to optimal Benefits

benefit

o
=
—
Goals and Data Benefit Technology Claim
Analytics Customisation Management

Co-analysis of data and setting values and goals of Benefits Program
Customization and controllable budget of employee benefits

Tier setting of employee benefits across all teams and up to C-Level

Flexi benefit selection: choose your benefit types from Health to Wellness services

Self-insurance claims management and/or best-value group insurance plans as part of your

Benefits

CORE BENEFIT

FLEXIBLE BENEFIT 2023 Point dulails

You have

© 20,000.00 ronts

HEALTH INSURANCE LIF

HEALTH INSURANCE _

[}

b
| L=
.0+

Medical Fee OPD
L000 THR



Technology Empowers
Engaging user journey
» Employee benefits catering to
personal needs
» Engaging total wellbeing & lifestyle

» Increase the value of benefits

» Controllable budget

Claims

? Jocob komsey
¥

ALLOWANCE

Y.

Medical | ee OPD

Benefits

CORE BENEFIT

FLEXIBLE BENEFIT 2023 Point details

You have

€ 20,000.00 roints

HEALTH INSURANCE

HEALTH INSURANCE ...

[ ]
A' 0.00 Points

Medical Fee OP
7,000 THB

Business Card
Unlimited
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HOTELS - RESORTS“SUITES

Replacing outdated legacy platforms to support increasingly
complex workforce management processes throughout Asia

ABOUT THE PROJECT

A28

>100 Properties Implemented

a Starting in Indonesia, now deployed
@ Indonesia, Thailand, Malaysia, Philippines,

Singapore, Vietham and Cambodia

CAPACITY

‘/ WORKPLAZE BASE
J PAYROLL
LEAVE & ATTENDANCE

CONVENIENCE

v CLAIMS &
v ALLOWANCES
LOANS

CAPABILITY

"/ RECRUITMENT
PERFORMANCE
LEARNING

CREDIBILITY

COMPENSATION
PLANNING
PROJECT MANAGEMENT

CHALLENGE

New Hotel, Old Systems

After implementing JW Marriott and Ritz Carlton Jakarta, Marriott selected WorkPlaze as the core HR solution
for Asia Pacific and encouraged each property to implement independently. Prior to the merger, starwood
properties throughout SE asia used WorkPlaze which continued in the post merger group.

With strong headcount growth in the horizon, they needed a full-suite human capital management software to
better support all their operational and strategic HR management needs ranging from complex 24/7 shift
scheduling and reporting, talent development and employee analytics.

THE WorkPlaze EDGE

Integrating and automating attendance, shift scheduling & reporting

Shift scheduling is critical for hospitality businesses that operate around the clock. Automated shift scheduling
enables managers to effectively manage overtime hours and encourage fair employment practices. WorkPlaze
also simplified the process of creating hourly employee schedule reports.

Integrating payroll module for accurate payroll & tax calculations

Payroll automation eliminated human errors and ensured that the calculations were accurate. Moreover,
WorkPlaze's Payroll module significantly reduced the time and effort required to process payroll from 7 days to
just 7 minutes.

Confidential

EFFICIENT WORKFORCE
MANAGEMENT WITH
WorkPlaze CREATES

CAPACITY FORSTRATEGIC
HR MANAGEMENT

We have improved our
administration and processing
efficiency immensely, freeing our
human resource department to
concentrate on more important
HR issues.
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Thailand has a
chronic debt issue

We want to help by introducing

e  Anew lending platform licensed under
the P2P license*

° Credit scoring using Al and machine
learning to provide fair credit
assessment

e Alternative source of lending as
opposed to traditional channels
(financial institutions) for lower rates

° More efficient technology and

platform to provide loans
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*List of Peer-to-Peer Lending Platform Providers Participating in the BOT Regulatory Sandbox




and most importantly...

As an employer, you can...

Attract Talents No effort is required from HR department to set up,

Staff loan is an uncommon offering that can boost overall operate, or support

compensation package of your organization

Retain More Effectively
Give more reasons for your employees to stay in your

organization

Heighten Productivity

Relieve their financial stress from high rates loan and free

their attention from personal finance issues

Promote Financial Wellbeing

Show your employees that you want to support their

financial wellbeing

Chess Money is fully integrated with Workplaze
Employees can register, request loan, and all services
related to loan by themselves

Employees raise issues directly to Chess Money via the

Chess Money mobile application

Employee Profile

Employee dashboard visualization

Q
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THANK YOU

Any questions?

You can find me at

Soontorn.D@humanica.com

www.humanica.com

Disclaimer:

Items published on this presentation are intended to provide financial information or business information of HUMAN.
Some forward-looking statement may be based on management's view at present time. These information are
subject to certain risks and uncertainties that could caused the actual result to be different from what was stated.

The management undertakes no responsibility on the change after the date of this presentation.




